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Storytelling for Business
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Business Storytelling

Using Stories to Inspire

FOLLOWONFORBES(70) 3\ fi AR

ed by Forbes Contributors are their own.

- Entrepreneur e, ToPso

that 5 How o S EVENTS fFANCHISEs
produi .
inspir¢

trainers
parents g

ry?
How many times have you been enthralled by a good story :
1 This American Life www.thisamericanlife.org

Organisers: | [nternational Co-owners:
|
: \ ) Lo AT\ slabal Aiance
INDUSTRY COUNCIL vA ST l! = 7 - - " 58 ?' Suitamanie Busdings IDIC ﬁ.’;.,. s and
BEXRE o }.{5&?;@: - - IES AViSBE i St @ QY e




Why story works
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Why story for sustainability?

“A story can go where quantitative analysis is denied admission: our hearts.

Data can persuade people, but it doesn t inspire them to act; to do that,
you need to wrap your data or facts in a story that fires the imagination and
stirs the soul.”




Story Purpose
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Data & Facts vs. Story
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Know your audience!

A Love Letter...
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Context « Character * Conflict * Resolution



Analogies and Metaphors

SHBE S e e
i S
6] A N A ! \Iv. 'A«/ .OMM
1_ .w%%&&m@@%%% ,.uwﬁw

..w”@.énv,é.vbo/ i ‘aﬁnfe%.'ﬁ.\ A.,.u#
CRL NN
% o .
QI>$r Aﬂ A &

-
= ..Awﬂv&%«wﬁ} :
AT RSO BN
va@m. i
RO Ok .
¥ b .v@ RO .Q;\ﬁw‘.o >
o 2 a&t&.&»»?".@”%WMﬁb@&! NHASTT
AN YIS, Va E
> %50 WeEY

‘....&,.v

¥ %w'“vﬁw%e D
7,0, G
BT YA &

Al

RIS R R,

R SN AL g

4

: V\m«\&&.%&\%é A
N T S S T
. Y % " M\\. i




Analogies and Metaphors

“The cooling concept is similar to experiencing a light breeze under the shade of a tree.”



YKK Headquarters Project
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YKK Headquarters “story”
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Selling Sustainability with story
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